
The Challenge
Ensuring timely and consistent responses to buying signals is crucial for sales teams. Yet, the complexity 
of integrating various tools, data silos, and manual processes often leads to delays and inconsistencies. 
When systems don’t talk to each other, high-intent prospects slip through the cracks. Identifying the right 
leads to engage, then manually adding them to the correct Salesloft Cadence or Play can be a slow, error-
prone process. This disconnect between a buyer signal and a sales action creates a poor experience for the 
prospect that causes lost deals and hinders revenue growth.

The Solution
The LeanData + Salesloft integration bridges the gap between buyer signals and sales execution. By 
connecting LeanData’s intelligent GTM orchestration engine directly with Salesloft, you can create a 
fully automated, end-to-end workflow that immediately engages prospects with the right context. By 
streamlining buyer engagement, sales teams can act faster on buying signals, deliver exceptional customer 
experiences, and close more deals.

Teams using Salesloft Rhythm can create AI-powered workflows that prioritize a sales rep’s next best action 
based on buying signals from any engagement. By utilizing LeanData’s integration with Salesloft Rhythm, 
teams can streamline engagement delivery and help assigned reps stay focused on high-impact buyers.
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How It Works
Salesloft integrates directly into LeanData’s Flowbuilder, allowing it to reference campaign activity, manage 
rep assignment, and automatically add prospects directly into a Salesloft Cadence. Buyer signals are sent 
back to Salesloft Rhythm, which prioritizes the rep’s next best action.
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Visit LeanData.com to learn more about LeanData’s go-to-mar-
ket operations solutions for Matching, Routing, Scheduling and 
Buying Groups, or visit us on AppExchange.
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Why LeanData?
LeanData helps B2B enterprises fuel efficient growth by aligning marketing, sales, and customer service execution with 
the buyer journey. Our Intelligent GTM Orchestration platform acts as the connective tissue across the revenue lifecy-
cle, integrating and normalizing buyer data, automating signal-driven workflows, and delivering AI-powered insights. 
The result is faster, cleaner execution and the ability to adapt GTM motions with agility without coding. More than 1,000 
leading companies and a community of 5,000+ OpsStars rely on LeanData to achieve speed to lead, higher conversions, 
accelerated pipeline, and predictable growth by turning buyer signals into coordinated action.
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CAPTURE ORCHESTRATE ENGAGE
LeanData ingests new or 
updated lead and contact 
records, matches them to 
the correct accounts and 
opportunities, and assigns 
them to the correct rep 
based on your custom logic.

The Salesloft integration allows you to 
automatically add leads or contacts 
to the most appropriate engagement 
workflow.

Choose a specific Cadence or use 
variables to dynamically trigger the 
right Cadence based on custom logic.
Indicate who the message comes 
from – select a specific Salesloft user, or 
designate the Salesforce record owner 
or a Salesforce user field as the sender.

Reps are empowered to act immediately 
and engage buyers with the right context.

LeanData sends buyer signals from Sales-
force to Salesloft Rhythm (e.g., campaign 
engagement, missed SLAs, 6sense intent). 
Salesloft Rhythm generates and prioritiz-
es Plays based on intent signals captured 
across the buyer journey. Sales reps action 
the Plays, engaging leads with the right 
message at the right time. Once a buyer 
has engaged or opted out from emails, 
they are automatically removed from a 
Cadence.
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